Response on NKU
[bookmark: _GoBack]First, just like other universities the rating on overall value and attractiveness are very low. NKU has the lowest score on overall value meaning that it receives a low perception on the market. On the other hand, NKU also performs poorly on attractiveness of campus which implies that its brand is not lovable enough. The perceptual map presents the reality to reposition itself on the market through specific campaigns to elevate its overall value and attractiveness. As a VP, please develop a working strategy to enhance the positioning of the company to ensure more superior performance in the community. 
